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Fairtrade Stands for...

Our governance includes strong representation from three
producer networks, representing small farmers and workers
in Africa, Asia, Latin America and the Caribbean, and national
Fairtrade organizations that promote Fairtrade in their countries.
Find your nearest Fairtrade organization at
 www.fairtrade.net/near-you.
Fairtrade International is a non-profit organization with partners
and supporters all over the globe. We develop the Fairtrade
Standards, support producers, and co-ordinate the international
Fairtrade system. And we own the FAIRTRADE Certification Mark,
a registered trademark that appears on more than 27,000 products
in 125 countries. Over 1.3 million small farmers and workers in 70
countries benefit from Fairtrade.

The international Fairtrade Standards are known for their rigorous
nature and highly credible development process. We regularly
consult all stakeholders – including farmers, traders, businesses
and NGOs – to evaluate and update the Fairtrade Standards in an
open and transparent process.

Who are we?

Key components of our standards are:

Raúl del Águila, manager of COCLA coffee cooperative in Peru, and one of
four producer representatives on the Board of Fairtrade International.

“Fairtrade is a change agent. It promotes a new way of being.
And it works because it’s about involving people throughout the
whole system in deciding on and making this change.”
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 Fairtrade Minimum Price: a price floor to protect producers if
market prices fall;
 Fairtrade Premium: additional funds for producers to invest in
community or business development projects;

A voice for
farmers and workers

 Democratic decision-making at the producer level;
 Long-term, stable contracts with buyers;

We believe that farmers and workers shouldn’t just benefit from
Fairtrade, but also take a role in determining the direction of the
entire system.

 Protection of the environment;
 Adherence to core International
Labour Organization conventions.

Farmers and workers have a strong voice at the highest level
of decision-making in the international Fairtrade system with
representation in Fairtrade’s General Assembly and seats on the
Board of Directors and its committees.

Full Fairtrade Standards are available at
 www.fairtrade.net/standards

But Fairtrade is about more than just prices. By getting Fairtrade
certified, farmers and workers build connections with traders
and consumers, invest in their communities and businesses, and
take an active role in determining what the international Fairtrade
system is now and will be in the future.
Fairtrade means fair conditions and better prices for the people
who grow our products: Whether it’s the coffee we drink, the cocoa
in our chocolate, or the cotton in our t-shirts.

What is Fairtrade?
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Support in the field

Fair Trade Hong Kong Foundation | Website: www.fairtradehk.org
Fairtrade Marketing Organization (HK) | Website: fmo.fairtradehk.org
E-mail: info@fairtradehk.org
To know more information on Fairtrade worldwide,
please visit Fairtrade International | Website: www.fairtrade.net
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 Partnerships with development agencies;
 A fund to support small farmers with certification costs;
 Programmes to meet producers’ needs – like the recently
announced Fairtrade Access Fund;
 Projects to encourage climate change mitigation and
adaptation;
 And important trainings on workers’ rights and child labour.

Around the world, nearly six in ten consumers (57%) have seen
the FAIRTRADE Mark. And 9 in 10 of these regard it as a trusted
label. By purchasing Fairtrade products, consumers know they are
delivering value back to farmers and workers.

... and independent,
credible certification
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Fair Trade Hong Kong Foundation (FTHK) was founded in 2008. In 2012,
FTHK joined Fairtrade International as a Fairtrade Marketing Organization,
and authorized to grant and monitor the certification of Fairtrade products
among Hong Kong, Macau and China.

 A team of over 50 staff in the field;

At a Glance
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We make sure farmers and workers receive the support needed to
make the most of Fairtrade

FLO-CERT is the independent certification body for Fairtrade and
one of the first companies to be ISO65 accredited - the leading,
internationally accepted norm for certification bodies operating
a product certification system. With Fairtrade, the whole supply
chain is checked from field to shelf.
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Around the globe, the international Fairtrade system is delivering
strong impact back to farmers and workers.
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* according to a 2013 GlobeScan survey carried out in 17 countries.
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OUR VISION: A world in which all producers can enjoy secure, sustainable livelihoods, fulfill their potential and decide on their future. Find out more at www.fairtrade.net

